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Business Impact from Grower Engagement
• ACH Payments 

• Reduce Transaction Costs 
• Typically, a flat fee between $.25 and $1.50 or capped at a low percentage (0.5-1%)

• Example: a 50,000 fertilizer order, credit card fees could range between $1,250 - $2,000, where an ACH fee 
remains as low as $1.50) *

• “The ‘Ag Margin’ Impact: With farm profitability tightening over the past year, a 2-3% savings on payment 
processing directly protects the retailer’s thin margins.” *

• Improved Cash Flow Visibility
• Faster Settlement Times 
• Operational Efficiency 

• Digitalizing payments reduces admin costs related to cash/check handling
• Reduce fraud exposure

• Account Details 
• Decreases Manual Errors 
• Reduce overhead for customer service teams

• Orders
• Receive and process in real time

• Invoices and Statements for Download
• Reduce Administrative Support
• Reduce re-printing and mailing cost

• Contract e-Signatures
• Time saver and seamless storage on the contract

* Industry Benchmarks from Bankcard International Group and Modern Treasury
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Proven Ways to Encourage 
Grower Engagement

• Add a Statement Banner
• Add a Mailer to your Current Statement
• Add a Marketing Message to your 

Invoice
• Incentivize – Offer Discounts if you Pay 

Online or get Your Statement Emailed

• A single source of truth for order 
history, invoices, statements, 
payments, contracts, account and 
bank details.

• Security for sensitive data
• Management of their business with 

you on their own schedule

The Portal Offers 
Your Grower
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How to add a Statement Banner
Go to Setup\Access Locations and Select the Marketing Message Tab
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How to add a Marketing Message to your Invoice
Go to Setup\Access Locations and Select the Marketing Message Tab
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Mailer Example



Getting More From Your Portal PROPRIETARY AND CONFIDENTIAL |

Portal Highlights Leveraging Mobile Tools to Boost Grower Engagement

• Enter Orders
• Access Account Details
• Print Invoices and Statements
• Schedule ACH Payments 
• View Offer Status
• e-Sign Contracts



Offer Management  and 
Contract E-Signature



Setup In Merchant FIN

• On the Company tab - Select the Web tab and add the 
company website and phone number

• On the C&G tab, Select the Option tab and check to use 
Offer Management

• On the Portal tab, Select the Option tab and check to use 
Offer Management



Setup In Merchant PM

In Setup\Access Individuals
• Select the Signature tab and add a signature file for the 

grain merchandiser to be used as the signature on the 
Contract documents

In Setup\Access Locations:
• On the Commodity and Grain tab:

• Select the General tab and add a Merchandiser Email Address
• Select the Contracts tab and add the SRV operator, the 

individual you use here will be the merchandiser that signs 
the contract



Setup In Merchant PM

In Access Customer Detail:
• Must be a C/G Producer for the applicable site(s) (Check 

the ship-to tab)
• Select the Commodity and Grain tab, then select Settings 

and enter an email address for the grower that will be 
used when notifications are sent for an approved (struck) 
offer or when offer is rejected



Setup In Merchant PM

In Access Item Detail:
• Item must be set as a Commodity item (checkbox on main form)
• For Single Site Implementation –

• On the Pricing tab and then Commodity and Grain tab, you will 
want to define Min\Max Prices and Min\Max Units for thresholds 
for offer entry

• For Multiple Site Implementation-
• On the Sites tab, select each site and then on the Commodity and 

Grain tab - set the Min\Max Prices on the Settings tab and on the 
Contracts tab set the Min\Max Units



Setup In Merchant PM

Commodity and Grain \ Setup \ Access Contract types
• For the contract verbiage:

• On the Purchase Verbiage tab - provide detail that will be 
printed on the footer of the contract document.

In Services \ View Schedule Services
• The following two SRV jobs should run as “Continuous” for Offer 

Management:
• C&G Update Futures Prices
• C&G Email Documents
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Offer Management

 Grower enters an offer on the portal and it is submitted
 Merchandiser gets an email notification that offer was submitted
 Merchandiser sees the offer on the Offer Management grid – row is highlighted in green
 Merchandiser either rejects or accepts the offer

 On acceptance - the offer becomes a contract to be worked (market feed integration for strike begins), 
contract ID is assigned

 On rejected - offer is removed from the grid but user can filter by the status of rejected
 Grower receives an email notification on the rejected offer
 Rejected offers cannot be resubmitted by the grower, but the merchandiser can filter by rejected offers and 

accept or approve offers from the grid for them
 Offers that strike - row turns blue on the Offer Management grid
 Merchandiser approves the offer
 Grower receives an email notification that offer is approved with link to sign contract
 Grower signs the contract
 Merchandiser gets an email notification that the contract has been signed.
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Offer Management
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Signing the Contract
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Email Notifications

GrowerMerchandiser

• Receives Email when Grower 
Submits an Offer

• Receives Email when Grower 
Signs the Contract

• Receives Email when Offer is 
Rejected

• Receives Email when Offer is 
Approved and Contract is ready 
for Signature
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Email Examples for the Merchandiser

Grain Merchandiser Receives Email - Fixed Price Grower Offer Grain Merchandiser Receives Email - Futures Only Grower Offer

Merchandiser Receives Email – Contract has been signed
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Email Examples for the Grower

Grower Receives Email - Offer is approved (price struck) Grower Receives Email – Offer is rejected
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